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online marketing and e-tailing. 

B-3 Understand order fulfillment, and various EC support services. 

B-4 Understand consumer behavior online, market research and 
advertisement in EC. 

GOAL C: 
Understand Business to Business (B2B) E-Commerce. 

Learning Objectives: The student will: 

C-1 Understand B2B EC: Selling and Buying in Private E-Markets. 

C-2 Define B2B exchanges, portals, directories and other support services. 

C-3 Understand the importance of partner and supplier relationship 
management 

C-4 Define and understand E-supply chain management. 

GOAL D: 
Identify growing trends in Ecommerce 

Learning Objectives: The student will: 

D-1 Define E-government, E-learning, Consumer to Consumer EC. 

D-2 Identify new EC applications. 

D-3 Understand Mobile Computing and Commerce. 

D-4 Understand the impact of Social Networking on EC. 

GOAL E: 
Understand EC Planning Strategy and Implementation. 

Learning Objectives: The student will: 

E-1 Work with a team to write and develop an e-commerce business plan. 

E-2 Understand how to launch a successful online business. 

E-3 Understand economics, legal, ethical and compliance issues in EC. 

GOAL F: 
Understand the EC framework, classification and content. 

Learning Objectives: The student will: 
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