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C-1 Interrelate the role of the design team 

C-2 Determine what it takes to develop design programs and processes 

C-3 Develop an awareness of aesthetics and form 

GOAL D: 
Develop an understanding of the design for specific audiences. 

Learning Objectives: The student will: 

D-1 Evaluate socially conscious design/brand programs  

D-2 Evaluate consumer-oriented design/brand programs  

D-3 Evaluate business-oriented design/brand programs 

GOAL E: 
Differentiate writers, thinkers and designers. 

Learning Objectives: The student will: 

E-1 Acquire a basic historical background 

E-2 Review writings and dialogues concerning design 
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