


            
 
 
Page 2 of 4 

Syllabus is sole property of Wilmington University 
 

B-4  Determine the importance of attracting and retaining the business 
customer to the overall strategic plan of the organization 

GOAL C:  
Discover the importance of market research analysis.  

Learning Objectives: The student will: 

C-1  Examine the components of the rigorous scientific approach to business 
marketing research 

C-2  Define and solve marketing research problems 

C-3  Develop information sources- both primary and secondary 

C-4  Identify marketing information systems 

GOAL D:  
Discover opportunities through market segmentation and positioning in the B2B arena.  

Learning Objectives: The student will: 

D-1  Identify various approaches for market segmentation  

D-2  



            
 
 
Page 3 of 4 



            
 
 
Page 4 of 4 

Syllabus is sole property of Wilmington University 
 

Learning Objectives: The student will: 

 J-1  Appreciate the complexities of the global business environment 

 J-2  Discuss the opportunities and challenges involved in international 
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