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B-3 Create a strategic health care marketing plan and a comprehensive 
research plan. 

 

GOAL C: 
Explain the application of ethical decision making as it relates to marketing issues. 
Learning Objectives: The student will: 

C-1 Explain the application of ethical decision making as it relates to marketing 
issues in healthcare.  

C-2 Analyze ethical marketing problems in the healthcare sector.  
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