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B-4 Evaluate the difference between the private and public sector when 
financing sport programs and facilities 

 
GOAL C: 
Understand how sports sponsorships have a major economic impact in sport 
operations. 

Learning Objectives: The student will: 
 
C-3 Distinguish why outsourcing your marketing department and 

sponsorship packages are becoming more popular in sport. 
C-4 Appraise what businesses are looking for in exchange for sport 

sponsorships. 
C-5 Identify what sports organizations are looking for from businesses 

other than financial sport. 
 

GOAL D: 
Evaluate the different financial market structures. 

Learning Objectives: The student will: 
 
D-1 Compare the difference of the four major market structures. 
D-2 Elaborate on how cartels have an impact in the sport world. 
D-3 Elaborate on how anti-trust laws have impacted the sport world. 
D-4 Discuss the different ways sports finance is regulated. 
D-5 Construct a financial plan through the use of financial statements and 

formulas and ratios. 
D-6 Improve their technology skills through Excel and other software 

programs. 
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